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1.

(a) List and explain the process of perception. (10 marks)
(b) Explain the basic elements of perception.  (8marks)
(c) Discuss the various general characteristics of consumer learning. (7 marks)

(a) Differentiate between family and household. (6 marks)
(b) Discuss variables affecting family purchases (9 marks)

(a) Consumer social class is a function of many factors. Explain the important ones. (10
marks)
(b) Enumerate problems associated with measuring consumers’ social class. (5 marks)

(a) Explain the concept of social class and identify those variables that determine a
consumer’s social class status. (10 marks)
(b) How can consumer social class be measured. (5 marks)

(a) Define culture and identify the essential features for understanding culture of
consumers. (10 marks)
(b) Discuss in details the dimensions of consumer rituals. (5 marks)



